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IMAGING PLACES. WE WROTE THE BOOK.

InterCommunications® has spent the past 30 years traveling throughout 25 countries across
five continents to tell meaningful brand stories that engage and endure. And that’s a story in
and of itself, which is why the marketing firm is publishing a beautiful, hardbound retrospective
commemorating its three decades of transforming land to brand. Showcasing leisure and lifestyle
projects of every type, and already featured in two editions of the Los Angeles Times, InterCom’s 30
Years of Imaging Places® 1984-2014 is validation of the firm’s artful merging of imagery and prose
into relevant brand narratives that resonate. The company, based in Newport Beach, California, is
a marketing think tank of writers, designers, strategists, technologists and psychographic experts
behind some of the world’s leading destination brands.
“While we’ve branded companies and products over the decades, we’ve definitely had the most
fun putting new destinations on the map,” said Toni Alexander, President and Creative Director of
InterCommunicationsInc. “This book is a collection of some of our favorites, which illustrates our
talent of Imaging Places® and our passion for storytelling. No matter the medium or the market,
every single place we’ve ever branded had a unique story to tell—a story our team beautifully
brought to life.”

30 Years of Imaging Places® 1984-2014 is dedicated to Toni Alexander’s late husband, Bill Strateman,
who played a pivotal role at the agency from 1990 to 2012. Each valued client of InterCom® will
receive a complimentary copy. For those interested in purchasing the book, it will be available for
$100 with a portion of the proceeds benefiting the ALS Association.
“The book is a testament to the hard work and dedication of our talented teams of writers and art
directors,” Toni Alexander continued, “as well as InterCom’s network of associates who’ve
contributed their invaluable expertise to our success. Of course, I thank our clients for having the
confidence to allow us to do what we do best—craft unforgettable stories—and collaborate with
us along the way. Together we’ve done some remarkable work. I have no doubt the best stories
are yet to be told.”
Rave Reviews from Industry Colleagues:
“Just thumbed all the way through Imaging Places. Nice.”
—David P. Howerton
Chairman
Hart Howerton

“LOVE the book! It has got to be the best compendium of great marketing and great projects ever
put together…as only you could do.”
—Robert M. Weekley
Director
Lowe Enterprises, Inc.

“Your book is AMAZING—a reflection of your creative talent and credibility in our world of
marketing. Beautiful inside and out!”
—Louise M. Sunshine

“Congratulations on InterCom’s 30th Anniversary! Your book is, without a doubt, the most impressive
body of work I’ve seen in the creative arts business! Keep up the fabulous work.”
—Art Danielian
Founder & President
Danielian Associates Architecture + Planning

“I have always admired the way you manage to weave clarity of purpose with emotionally evocative
images to tell the story. It’s great to finally see all these iconic projects brought together into one
book. A truly beautiful sampling of your work.”
—Craig Roberts
Principal
Hart Howerton

“WOW! I hope you look back with great satisfaction on the extraordinary portfolio you have created
for over three decades. I’m a lucky guy to have played a small part in a few of those stories!”
—Jeff Mongan
Senior Vice President
The Athens Group
“I LOVE YOUR BOOK! You should be so proud of all you have accomplished in branding some
of the most spectacular places in the world. You have left a mark of quality and sophistication that
continues to live on in so many of these very special locations.”
—Caroline MacDonald
Chief Marketing Officer
Auberge Resorts

InterCommunicationsInc® is a full-service branding, marketing and communications company with
30 years of experience in the leisure, lifestyle, and real estate industries, including primary homes,
second homes in resort communities, hospitality developments, retail centers and mixed-use
business centers. For information, please contact Toni Alexander at (949) 644-7520 or visit www.
intercommunications.com.

